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Client highlights



Logos from left to right

Afterparty: Event night based in Ibiza

Ryder: New 50’s style boyband

Will Patrick: Branding design for new photographer

breakupbuddy: Social media app alleviating loneliness

Barclaycard: Pitch logo for ‘be’ festivals

Branding work



Logos from left to right

Anchura: Asesors for corporate companies

AVRillo: Solicitors branding - logo stamp

tapd: US Alumni jobs database

ATG: Global ticketing platform

nez: App for local food and drink offers 



Jaguar Land Rover (Imagination) 

This app was specifically designed to book 

a VIP tour of the Jaguar or Land Rover cars. 

Within the app, you can unlock exclusive 

content about the models by walking 

up to the car with the phone’s bluetooth 

activated, find out your nearest retailer 

and book a ticket at the Jaguar Formula E 

Virtual Reality stand.  

Product design



Crew Clothing Company 

Crew is a driven by the desire to produce 

the ultimate casual wear. Their ethos has 

created a loyal following of customers who 

appreciate classic yet stylish designs. Having 

spent a couple of months working with them 

across all digital communications, these are 

some examples of emails. 
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Hertz FastTrack (CX Partners)

I was responsible for the UI design of Hertz 

FastTrack, a new app designed to help 

eliminate waiting times for collecting rented 

cars. The unique functionality of the app is 

the ability to unlock a rented car via face 

recognition. My task was to produce a design 

that was simple and clearly instructed whilst 

harnessing the ability to allow customers into 

their cars. 

Take a headshot, so that we can 
identify you as the driver when you 

pick up your car.
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Need help?
Call 0800 1234 1234 for assistance

Hannah, enjoy your drive



nez 

nez saves users money on breakfasts, 

lunches, after-work drinks and everything 

inbetween, with over 45 partners & 300 

exclusive weekly deals from local favourites 

within the soho and fitzrovia. nez drafted 

me in for development of the phase 1 app 

redesign and branding, giving them new 

tools and assets to market the app to new 

and existing users.



Print design

Pulsar 

Print and digital magazine for social 

research company Pulsar. This magazine 

was content-driven with analytics and big 

data from the automotive industry, mainly 

Audi, BMW and Mercedes. 



Will Patrick Weddings 

A prestigious wedding photographer who 

prides himself on his fun and relaxed 

contemporary approach to photographing 

weddings. With that in mind, the brief was 

for classy, sophisticated and clean, whilst 

screaming ‘wedding with a creative twist’.

Stationary



OOH Advertising

Examples of OOH advertising across 

Netflix, The Body Shop, and nez. 

More examples available on request.



Barclaycard  (Havas) 

Print and digital material for a Barclaycard. 

With their expertise in innovative payment 

technology, this pitch was to highlight festival 

goers’ experience of being in the moment. 

People attending festivals will benefit from 

contactless technology and seamless 

payment integration though mobile apps and 

hot spots to ‘be’ in the moment.



Paul Hastings (Instinctif) 

A pitch campaign idea based on presenting 

to a solicitors firm that implicit bias is rife in 

the work place. The campaign title packed a 

punch with the fact that ‘It takes 7 seconds 

to make your mind up about someone and 6 

months to un-make it’.  A bold statement of 

revelaing/ripping the layers of an unidentified 

person, who could be a key player within the 

business, was the idea behind this. 



Jaguar Land Rover (Imagination) 

Spec Pod User Interface for the autoshows. The pods would facilitate the ability to navigate 

around the unique functions and designs of the new fleet of cars Jaguar and Land Rover has 

to offer, including the new Jaguar I-Pace concept electric car.

Websites



American Express (Ogilvy)

Microsite designed with the new AMEX branding and illustration guidelines for their Why 

American Express® scheme. This site had very specific requirements to incorporate their new 

illustration and branding.



Crew Clothing Company 

The oceanic heritage of Crew Clothing Company, a coastal-inspired brand that was formed 

and developed in the British seaside town of Salcombe can be seen here represented in the 

website examples of the Summer 2018 campaign homepage and gender page concept.   

www.crewclothing.co



HubBox

HubBox partners with the world’s leading couriers to make adoption of Click & Collect 

straightforward for retailers. Their website needed to be re-designed, creating a more fluid 

and simple customer journey and ensuring all elements were on brand.

www.hub-box.co



Heathrow (cxpartners)

CX partners brought me on board to help with a pitch for the UK’s busiest airport, Heathrow. 

My brief was to redesign and imagine a new website, with the main focus to increase the 

visibility of Heathrow Rewards and immerse users in a new and exciting online shopping 

experience whilst providing vital terminal and flight information.




